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¥ IEEREE 1 : | am here on behalf of Global Foundation to attend the conference.
(BEESERNREHESFOMETNEH )

‘j\%ﬁﬁﬁ& %1 : Mr. Smith asked his lawyer to issue a statement on his befalf
(Mr. Smith (iRt it B RE - )

BRFGE LFUNDAY » BRENES I

e SRR 1 : The police have arrested some protesters i1 the name of national security.
1B~ ELDERESATEERERM T LT )

1 : He took a day off yesterday
(MR R T SRRy S T —R K <)

sake of his sick daughter.

1 : She was appointed as a repres;
(R IR ISR ET SRR © )
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ive of this organization to sign a contract.
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[Education]

The iPad is Helping
American Students Touch
the Future

BR ([T Px|| TP
[#7 EliPad E&p
A growing number of American students are now taking iPads to school every day. Far
from being a distraction, though, the high-tech gadgets are actually required materials,
and many educators say they enhance lessons in a variety of different subjects. In
math, the various stages of complicated equations can be broken down and animated to
help the students’ comprehension, and things like history and geography can be taught
through quiz show like games

. e - (1] X

BRI RS X B L SR FEFRE Pad - EESHERERTEEFERES L KK
LERRDRAS  SFEEERRTERAEREE TRISRENSE o PIINEHRSEHEATLIE
L E S EAT S E BSR4y - ENERNE - MEESNRSE SR — -

Despite the iPad’s sudden popularity, not everyone is [Sinaedthey can actually help
students. “There is very little evidence that kid X
Sentence

these machines,” said Larry Cuban, a professol aford University. He

believes that the money being spent on these Online Dictionary better used fo train

new teachers and retrain existing ones.

EEPadTEELL - HTEMB AR EI LEBRE - RFHARHERYT  WnSIER
T TEHIEEASERE LEWEEERTUENSRLRERS - ERIIENF - o R
BEELEE - BT IRSasse e ETIRER e -

While it seems clear that more research on the worth of iPads in the classroom needs
to be done, teachers from schools already conducting trial programs sound happy. The
principal of a New Jersey elementary school said he thought “this could very well be the
biggest thing to hit school technology since the overhead projector.” And a teacher
from a high school in New York praised the iPad, commenting, “If there isn’t an app
that does something | need, there will be sooner or later.”

BERREESWRS W LUER PadfE R E1RMIETNER - ERALTEE 2RIEERUETR
HUERT PHUFSHERBME - SRR R RERT TERH IR RRIT 2 ® - BxE
FHERRAER, - BT ERPREMEN PadthZIEEE I - thitm TR
I IR RIS 2 ARSI REHIR , -

farfrom RFFE
oA far BIEEER o bR fom HIRRRETE » HidR farfom+ EF

- 71 being a failure, this product proves to be a huge success.
(GEEEATETE—EEE  Rine—EEAEIRT )

break down 4y#R
%ﬁ break Ef&#i% » fin_bsr 758 down HIFERINESMyE » SR break down + £

This chemical will break down the molecules

GEELBMER SRS T )

Uncle Fun:
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distraction; (n.); fEASH LRI
complicated: (adj.); 3E5kAT 4=
comprehension: (n.); 3 #EE
education; (n.); #&E*

conduct: (v.): #1742
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from being a failure, this product proves to be a huge success

EEERTETE—ERE  RinE—EEARIE )

break down &R
Blj5H break FAEHHE » 0 b/ AR5 down RIFERILIESSEE + Bk break down +
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This chemical will break down the molecules
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The iPad is Helping American Students Touch the Future 2o d wrw
IPad RBIRES L BT ME R o

Far from being a distraction, though, the high-tech gadgets are actually required §et gy ‘?j‘ &
materials, and many educators say they enhance lessons in a variety of $2RR
different subjects. R

g{ﬁﬂ&ﬁ%@&m%& ) R EROUERS ) SFSHRERTEEEREE T HFSHEN

In math, the various stages of complicated equations. can be broken down and
animated to help the studentsji comprehension, and things like history and
geography can be taught through quiz show like games.

IR B R T A2 AT ARl A ClEh By T A MBI EE TR » ERNESITE - M ESARSEAAZ
Despite the iPadjjs sudden popularity, not everyone is convinced they can
actually help students.

BEIP L BT R EARRRERLI KBS -

i§There is very little evidence that kids learn more, faster or better by using
these machines,j” said Larry Cuban, a professor of education at Stanford
University.
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(Education) The iPad is Helping American Students Touch the
Future
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Exr&hEfa:

convinced A g
convinced
adj. B4 examples:
BMERT A ESRY mEm ,
e Despite the iPad’s sudden popularity, not everyone is convinced they can actually help students.
& (1 RBY (of] BEPOIEE + ETRIHAMEATTUEN RS - | 4
fReBfy TR
BTE2EH Some cancer specialists also remain unconvinced about the benefits and wary of the risks of scalp
— v hypothermia.

i 54 38 B IR R A AHRTHIRE - 4
ot BHREEZAT A | TR A SA B AR TR R AR H AT RS R TRTRRED
£ 2]
For example, the Electronic Frontier Foundation (EFF) remains unconvinced its prime motivation is to
fight piracy.
BPERR 0 ETARES S (EFRTRERN IR HARENIRA - 4

220
Many younger people today are not convinced that getting higher-quality music would be worth the
cost, because their ears are not fine-tuned and they are not sure if they could even tell the difference.

SFSEEARALHESRETELTES AT MR EA T USRI o
O 75 1

After being recruited by the Tianlong gang, Chen Rui acted as a bookmaker and convinced classmates to
join the gang.
BRELMRBE SR IR A0 - SERIRESIMARIE > 4

(1 75 &1
He still hopes that the public can be convinced with reason.
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AHEHHERMEH Daily Picked
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Th <t | s starin Tai is not W i . H it Hhwsd 50 53 (2 W)
e most popularsports starin Taiwan is notWang Jien-ming recently; it is

Lu Yen-Hsun who had a great performance in Wimbledon. His world ranking 3 Rraw 40 5 (1 W)
Level, has leaped fonward recently, lef's take a look together! 3 R 100 5 (1 )
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Cost (s)

R IRIFR

Stepl &+ Bl%k =251 @034 v4 5 m
FHREAER

[Listening W ERat Sl U IF o ]

1. 1What do people want to do with merchandise at a market?
1. GRS ES SRR ?

© (A} Tonot see the merchandise. M/
MPTTHEE

>0
© (B) They do not compare the products between stands.
fitenn e st fois f

O (C)  They do not want to leam about the merchandise.
HPITET MR

(D) fRIrSGsE MR
)

@ (D) Fesl, touch, and smell,
fEPIAER - MRTE

x

2What is done n Burma to adapt to market conditions? ) theE—Fma

2. WIS AT ERA?

O (A Only expensive new watches are sold
SR TR

© (8)  Theydo not sell watches.
WPITRF 2

O(C)  Selling hand ltems,
[ -

© (D)  They can getimported tems easty.
BOMBBTHYT

X 3. 3Whatis not a way to sell merchandise in a market? (A)  FESEE

3. WA ET RET B2

O (A)  Mistreat your loval customers.
el

© (B)  Let people imagne they own the product
BEEREESERRAERT

O (C)  Offer afreetee
RLRRAE

© (D) The seller can sporttheir own goods.
T HEER

(A ) (i)

Step2 2> EMEY %EV A (7T fE
Ao A BEPRERFEE o RAEY T

ST

G

The best place to find out how to woo people into buying is in real live market places.
Here you will find that, while goods, customers and prices may be different from
before, the fundamentals of marketing remain the same.

BENENTEES ARSI RN S  DERITSRRREES EENIEETRR
HERRITR - ERTHEFEER R -

Market shoppers buy products, not brands. Many of the things they buy are available
at a competitor's stand just a few feet away. So, you need to show why what you are
selling is better in terms of variety, price and quality. Shoppers also want to feel, touch
and smell the merchandise, so let people get as close as possible, o let them imagine
owning and consuming what you sell. You can even take this kind of interaction a step
further by showing customers how products are made, from raw material to finished
item. And, once In a while, you can sweeten the deal with a freebie. That can be just a
cup of tea or something that won't break the bank.

TREEEREER TERE  MNENRERR WS HRTRRE SRR TR -
FEMRARE I EREE  BRTIRERILEMANEYT - BEHERE X BENE—H
A AlEER ST - FhFREeECEMIRELERLERTER it

|\ REEAT 5 8 400 T | AeEf i PRI S HEE O B AT b bt = et O o bl SRS _ELIERS | i
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Step 3 FRAY Wi gEy (%43
Step 4 BB R5%

o~
-3
o)
~

Speed: O Fast ® Normal O Slow O Slowest

(Business) Getting Shoppers to Spend The best place to find out how to (1) people into buying is in (1) |
real live market places. Here you will find that, while goods, customers and prices may be different from 5 :

before, the fundamentals of marketing remain the same.

, @ L 1 places. Here you will find
Markgt shoppers buy products, not brands. Many of the things they »buyA are avaflable at a competitor's ridamentals. of markefing
stand just a few feet away. So, you need to show why what you are selling is befter in terms of (2) = :
price and quality. Shoppers also want to feel, touch and smell the merchandise, so let people get as close S
as possible, to let them imagine owning and consuming what you sell. You can even take this kind of
interaction a step further by showing customers how products are made, from raw material to finished (6)) |
item. And, once in a while, you can sweeten the deal with a (3) _ That can be just a cup of tea or erinterms of (2) variety ,
something that won't break the bank. 50 let people get as close
an even take this kind of

railable at a competitor's

Of course, adapting to market conditions is important. In Burma, where imported goods are hard to come | raw material to finished
by and expensive, second-hand items are important. For example, watch sellers offer housings (4) an be just a cup of tea or
from inner mechanics, which means customers don't need to buy a new watch just

Of course, adapting to market conditions is important. In Burma, where imported goods are hard to come
by and expensive, second-hand items are important. For example, watch sellers offer housings (4)
separately from the inner mechanics, which means customers don't need to buy a new watch just because
the casing has seen better days. Give expert advice, also, about the various things you sell, and give

customers exactly what they want, wherever possible. You can also help (5) demonstrate how good your

stuff is by sporting your own goods. Naturally, you need to be good to your loyal customers, too, as you
should never (8) underestimate the power of customer relations.

HET—R [EIMy Lesson

Step 5 =ik F B3k

X ANS: woo

(2) [arivity

X ANS: variety

(3) ‘Y(eab‘,‘ ‘
X ANS: freebie

(4) lsampely ‘
X ANS: separately
B meataie |
X ANS: demonstrate

(8) \uﬁndereanmate j
X ANS: underestimate

score:
BRRRARAP~>< &

SRS T HBETRE - R
XERA LS FRE !

1. Here you will find that, while goods, customers and prices may be different from before, the fundamentals of (1) ]
marketing (1) rs % % %n the same.

2. Many of the things they buy are (2) a% % % % % % % e at a competitor's stand just a few feet away. @]

Shoppers also want to feel, touch and smell the (3) m % % % s % % % % %e , so let people get as close as
3 @)L
possible, to let them imagine owning and consuming what you sell.

4. Thatcan be just a cup of tea or something that won't (4) b % % %k the bank. @]
5. InBurma, where imported goods are hard to (5) ¢ ¥ * e by and expensive, second-hand items are @[ \etitor's stand just a few feet away
important.

6. Give expert advice, also, about the various things you sell, and give customers exactly what they want, (6) W  (8) [ ]
* % % % % % possible.

) break the bank.

Jy and expensive, second-hand items are important.

6. Give expert advice, also, about the various things you sell, and give customers exactly what they want, (6)
wherever possible.

SERCHIER

A BERABE [SIMy Lesson

1s may be different from before, the fundamentals of (1) [rlation |

X Ans: remain

e —

X Ans: available

'chandise , so let people get as close as possible, to  (3) [mostphere

X Ans: merchandise
(4) [break I
O Ans: break

(5) |case ]

X Ans: come

(6) |whatever

X Ans: wherever

score:

12
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= 2010/10/18 ggE:

Allen wants to go to a water park with his college classmates during the
summer. Allen will buy the tickets. Let’s listen to his conversation with the
ticket seller!

Aller;&ﬂg;ﬂ“@%%fb§§bkj:%@ﬁbc Allen8 ERAFEER » —iERISIEMIRE
=8 E

&R EREE EIE 2 2010/9/28 sige:

Joe runs into his neighbor Jean in the hallway when he was on his way to
work. Jean is a housewife, and starts talking to Joe!

JoeR LIEAFEE ERATRHRAEEES LiB2 THE Jean » Jean@—& R EEIRHER Joe
WTER]

WP o st TIEEYE T ERBRAEY ER
oo o REERGEL DEY LEIFY P S

E 5 2010/9/21 naE: I

ANEHEE

Life English
B
IREERRE EIFT
BH
HEBEHES T
BEETHE

i S
Business English
ATNRERETE
BEPER
EEE
[EIESE 5
AF R ER

[ s
Office English
BEASRB
SRS
RIETEE
pUIE
REIATE |

e EREREF AR E NN

Veterinary Hospital

ANCRENERIBEF petsinm » LHFcutear®fdogshn - IHIERSZE/NCHERER T ZF/Shibasg

Topies List

@ FunDay&itgEsn
.

EMHER
HEEES
EHHETR
ALHTRENETS
BRI
EHIFEE
FEHREER

# » FEMFLUNA - BEENENANA - EFREEE G veems, - SEICEF—FiCRN T BER
EEBIFE - EMNBEE.OE iR DB onas A\BE - BEEATZNEE - Jcfpas  HHESE

A—BRNES  HeEMHFSPCHLFER - TR—E281F 58 -

i

EEEENARE - NANAZRZAE M barken - BEEMWN/NCE SR IZAER - £3
FEl—& - XH | NANAE Rdiarrheapt FRvomitingent > [FRREBESFEA > B TH
P - — BB FEANANATIHE EIRD - BEH—BIERinocentez B - RIBERE
HFirme | E TESER A » TR RIRESTENANARZ R T8 veterinary

hospitalm®s -

—EEIEG: » MRS TN  FHOMLT HORY - EHREEORE - 1 CEEN
NANAHISE » B NIAE—FnervouBEITHIR - HHRONZEES - F£/)Cllis
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